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1. OIIUC HABYAJBHOI JUCLUNITHU

3rigHo 3 HaBYaJIbHUM I1aHOM Ha 2025-2026 HaB4aNbHUN PIK, HA BUBYEHHS
JUCLUIUTIHM «AHIJIIChKAa (paxoBa TEPMIHOJOTI» sl JE€HHOI (JOpMU HaBUAHHS
BuauieHo 120 akanemiuynux roauvd (4 xpenutu ECTS), y T.4u. ayautopHux — 48
rojauH (mpakTuuHi — 48), camocriiiHa podoTa CTYACHTIB — 72 TOAMHH.

HaiimenyBaHHs
[IOKA3HUKIB

Mudp Ta

HallMEHYBaHHs

rajiy3i 3HaHb,

CIIELIaJIbHOCTI, PIBEHb

BHUIIOT OCBITH

XapakTepucTuKa
HABYAJIbHOI JUCHUIUTIHU

JCHHA 3a04YHa

dbopma dbopma
HaBYaHHS HaBYaHHS

KinbKicTh KpeauTis,
BignoBigaux ECTS — 4

l'amy3b 3HaHB

07 YnpaBnigHs Ta
aJMIHICTPpYBaHHS

(D Biznec,

aJAMIHICTpYBaHHS Ta

OO00B’s13K0Ba

Pik niocomosxu:

paBo)
3MICTOBUX MOAYJIIB — 2 2-11 | 3-i
[HnuBinyanbHE HAaBYAIBHO- CriemianbHicTD: Cemecmp
AocizHe 3aBJaHH — 075 MapkeTuHr 2-i 6-ii
HpegeHTaul.ﬂ’ ec'e (D5 MapkeTunr)
3arajgbHa KUIbKICTh Jlexuyii
akageMiuHux roqud — 120 \

llpaxkmuuni

TwxHEBUX TOAUH IS 48 ro. 10 rox.
JIeHHO1 (hOpPMU HABUYAHHS: [lepmmii Canocmiiina poGoma
ayIUTOPHUX — 3 (OakanmaBpChKUit)
caMOCTIHHOT poboTH PIBEHB BUIIIOT OCBITH 72 ron. 110 rox.

cryaeHTta — 4,5

[TincyMKOBUI KOHTPOJIb:

1CITAT

MeTo10 BUBUYEHHSA

CIUIKYBaHHI.

HaBYaJILHO1

IUCHHUILUIIHA

«AHrmiiiceka  (axoBa
TEPMIHOJIOTISI» CHPSIMOBAHO HA PO3BUTOK y CTY/EHTIB MOBHOI KOMIETEHIIT Y
npodeciitHiii chepi. Bona oxorumoe OCHOBHI MOHATTS, IpaBwia (popmMyBaHHS Ta
BHKOPHMCTAHHS CIIEIiaIi30BaHO1 JICKCUKH aHTJIIHCHKOI0 MOBOO, III0 HEOOXiTHA IS
poOOTH 3 HAYKOBHMH, TEXHIYHHUMH Ta TpodeciiHUMU TekcTamMu. Y pamKax
TUCIUIUTIHA  CTYJIEHTH O3HAMOMIIOIOTBCS 3 KIIOYOBHMH TEpPMIiHAMHU CBOET
CHEIIATbHOCTI, HABYAIOTHCS aHAJI3yBaTH ¥ mepeknanaTd mpodeciiiHi TeKCTH, a
TaKOX €()EeKTHBHO BUKOPUCTOBYBATH (DaxoBy JIEKCUKY B YCHOMY Ta MHUCHMOBOMY




2. HEPEAYMOBMU IJ11 BUBYEHHSA JNCIUAIIJITHA

OO0oB's13k0Ba HaBYaJIbHA AMCIUIUIIHA «AHIJIICHKA (paxoBa TEPMIHOJIOTID»
0a3yeTbCsl HA 3HAHHAX TAaKUX JIUCLUUILIH sK: «lHO3eMHa MoBa (3a mpodeciitHum
crpsiMyBaHHsIM)». llepenOavaeTbesi, 1O CTYJIEHTH BXXE BOJIOAIIOTH Oa30BUMHU
HAaBUYKAMM aHIJIIHACBKOI MOBHM, BKIIOYAIOYM TpamMaTHKy, JIEKCUYHHUHA 3amac
3arajJbHOrO0 Ta CHELIAJIbHOIO CHpPSIMYBAaHHS, a TaKOXK 3[aTHI MpalioBaTH 3
aHTJIOMOBHUMU TekcTamu. Lle no3Bossie 30cepeauTrcsl Ha BUBYEHHI CHENIaIbHOT
€KOHOMIYHOI TEPMIHOJIOT1i Ta 1l 3aCTOCYBaHH1 B IpodeciitHiil KoMyHIKaIlii.

3. KOMOETEHTHOCTI BUIIMMOBITHO IO CTAHJIAPTY BHILO1
OCBITH 31 CIIELIAJILHOCTI 075 MAPKETHUHT (D5 MAPKETHHT)

3K2. 3npatHicTh 30epiraTi Ta NMPUMHOXXYBAaTH MOpaJbHI, KYJIbTYypHI, HAYKOB1
IIHHOCTI 1 JOCSTHEHHS CYCHIIbCTBA Ha OCHOBI PO3YMIiHHS ICTOpii Ta
3aKOHOMIPHOCTEH PO3BUTKY MPEAMETHOI 00JacTi, 1i MICIS y 3arajibHii cUCTeMi
3HaHb TPO MPHUPOAY 1 CYCHUIBCTBO Ta Y PO3BUTKY CYCHIJIBCTBA, TEXHIKU 1
TEXHOJIOT1{, BHKOPUCTOBYBATH Pi3HI BHAM Ta (HOPMU PYXOBOi aKTUBHOCTI IS
aKTUBHOTO BIATIOYMHKY Ta BEACHHS 3/I0POBOT0O CIIOCOOY JKUTTH.

3K4. 3naTHICTh BUUTHCS 1 OBOJIOIIBATH CYYACHUMHU 3HAHHSIMHU.

3K7. 3naTHICTh 3aCTOCOBYBATH 3HAHHS Y MPAKTUYHUX CUTYAIIIsIX.

3K10. 3paTHiCTh CHUIKYBAaTHCS 1HO36MHOIO MOBOIO.

3K13. 3natHicThb mpaIroBaTi B MDKHAPOJHOMY KOHTEKCTI.

3K14. 3gaTHIiCTh QISTH COLIAIBHO BIAMOBIAAIBHO Ta CBIIOMO.

CK1. 3paTHICT, JIOT1YHO 1 TOCTIIOBHO BIATBOPIOBATH OTPHUMAaHI 3HAHHS
MPEeIMETHOI 00J1aCTI MAPKETUHTY.

CK5. 3natHiCTh KOPEKTHO 3aCTOCOBYBATH METOAM, IPUHOMH Ta IHCTPYMEHTH
MapKETHHTY.

CK13. 3paTHiCTh MIaHyBaHHS 1 MPOBAHKEHHS €(PEKTUBHOI MapKETHHTOBOI
TiSUTHHOCT1 PUHKOBOTO Cy0’€KTa B KPOC-(PyHKITIOHATBHOMY PO3pi3i.

4. OYIKYBAHI PE3YJIbTATU HABYAHH/

P12. BusABnsTH HABUYKM CaMOCTIHOI pOOOTH, THYYKOrO MHCIECHHS,
BIIKPUTOCTI1 10 HOBUX 3HaHb, OYTH KPUTUYHUM 1 CAMOKPUTUYHUM.

P15. Jlist; comianpHO BIAMOBINATBHO Ta TPOMAACHKO CBIZIOMO Ha OCHOBI
CeTHYHUX TPUHIUIIB MApKETUHTY, IMOBaru JO KYJIbTYPHOTO PI3HOMAHITTS Ta
LIHHOCTEH rPOMaJITHCHKOTO CYCIIIBCTBA 3 JOTPUMAHHAM IpaB 1 CBOOOT 0COOMCTOCTI.



P16. BigmoBimatu BUMOTaM, sIKI BHCYBAIOTBHCS IO CYyYaCHOTO MapKeTOoJjora,
MiBUIIYBATH PIBEHb 0COOUCTOT MPO(deCiiHOT MiATOTOBKH.

P17. leMoHCTpyBaTH HAaBUYKHU MHCHMOBOI Ta YCHOI Mpo¢eciiiHOi KOMYyHIKaIii
JIEPXKABHOIO 1 1HO3EMHOIO MOBAaMH, a TaKOXK HaJEKHOTO BUKOPUCTAHHS MpodeciiHOi
TEPMIiHOJIOT1].

5. IPOIT'PAMA HABYAJILHOI JUCIUTIJITHA
«AHT'JIIMCBKA ®AXOBA TEPMIHO.JIOI'ISI»

Module 1. Introduction to professional terminology

Topic 1.1. Concepts and features of professional terminology

Topic 1.2. Sources and methods of formation of professional terms

Topic 1.3. Classification of terms by fields of knowledge

Topic 1.4. Use of terminological dictionaries and glossaries

Topic 1.5. Typology of professional texts (scientific articles, technical
documentation, reports)

Module 2. Translation and adaptation of professional terms

Topic 2.1. Basic approaches and methods of translation of professional
terminology

Topic 2.2. Lexical difficulties of translating professional texts

Topic 2.3. Use of terminological databases and CAT tools

Topic 2.4. Practical aspects of interlingual terminological correspondence

Topic 2.5. Business correspondence and electronic communication in the
professional sphere.



6. CTPYKTYPA HABUAJIbHOI JUCIUILJITHUA

3MICTOB1 KinpkicTb Toaua
MOyl Ta neHHa popma 3a04Ha popma
TEMHU y TOMY YHCI1 y TOMY YHCII1
Beboro | 1 | m | 16 | img | CPC | Bevoro | n | m | n6 | imx | CPC
3micmosuit modyaw 1. Introduction to professional terminology
Tema 1.1 10 4 2 4 12 1 3 8
Tema 1.2 12 5 3 4 12 1 3 8
Tema 1.3 13 5 3 5 12 1 3 8
Tema 1.4 13 5 4 4 12 1 3 8
Tema 1.5 12 5 3 4 12 1 3 8
Paszom 60 24 15 | 21 60 5 15 | 40
MOOyb 1
3micmosnuti modynw 2. Translation and adaptation of professional terms

Tema 2.1 10 4 2 4 12 1 3 8
Tema 2.2 13 5 3 5 12 1 3 8
Tema 2.3 13 5 3 5 12 1 3 8
Tema 2.4 12 5 2 5 12 1 3 8
Tema 2.5 12 5 2 5 12 1 3 8
Pazom 60 24 12 | 24 60 5 15 40
MOOYIb 2

Beboro 120 48 27 | 45 120 10 30 | 80
TOANH

[Ipumitka: J1 — J€KIii, 1 — MpaKTH4HI 3aHATTS, J10—1a00paTOPHO-TIPAKTUYHI 3aHATTS,
11 — iHauBinyansHi 3aBaanns, CPC — camocriiiHa pob60oTa CTyIEHTIB.

7. 3SMICT HABYAJIbHOI JUCHUTILJITHA

7.1. IlpakTu4Hi 3aHATTA
[IpakTuyHi 3aHATTS 3 JUCHUIUTIHK TPOBOISTHCS 3 METOI0 3aKpIIJICHHS,
MOTTUOJICHHS Ta MPAKTUYHOTO 3aCTOCYBaHHS TEOPETUYHUX 3HAHb, a TaKOXK
dbopmyBaHHA  mpod)eciiHO  OpiEHTOBaHOI  IHIIOMOBHOI  KOMYHIKaTHBHOT
KOMITETEHTHOCTI CTYZICHTIB €KOHOMIYHOTO (haKyJIbTETY.

OcHOBHE TpU3HAYCHHS TMPAKTUYHUX 3aHATh ToJsrac y QopMyBaHHI B
3M100yBaviB BWINOI OCBITH YMiHb 1 HAaBUYOK POOOTH 3 (PaXxOBOIO AHTIIOMOBHOIO
TEPMIHOJIOT1€r0, HEOOXITHOIO It MaOyTHBROI mpodeciiHol MisTbHOCTI Yy cdepi
€KOHOMIKH, Oi3Hecy, (PIHAHCIB, MEHEIKMEHTY Ta MIKHApPOJHHX EKOHOMIYHUX
B1JIHOCHH.



Tema 1 3MICT IPAaKTUYHUX 3aHATH

K-1B
TOINH

3micmosuit modyaw 1. Introduction to professional terminology

Topic 1.1. Concept and features of professional terminology.

The topic considers the concept of professional terminology as a system of
specialized language units that function in the professional economic
sphere. The characteristic features of terms are analyzed: unambiguity,
systematicity, stylistic neutrality, standardization and connection with the
corresponding concepts of the economic sphere.

Topic 1.2. Sources and methods of formation of professional terms.
The topic is devoted to the study of the main sources of formation of
English-language economic terminology, in particular borrowings, calque,
word-forming processes, abbreviations and term formation based on
commonly used vocabulary. Particular attention is paid to the impact of
globalization and digital technologies on the development of economic
terminology.

Topic 1.3. Classification of terms by fields of knowledge.

The classification of professional terms by areas of economic activity
(finance, accounting, marketing, management, international economics) is
considered. Skills are formed to recognize the industry affiliation of terms
and their functioning in professional discourse.

Topic 1.4. Using Terminological Dictionaries and Glossaries.

The topic is aimed at familiarizing students with the types of
terminological dictionaries, glossaries, and electronic resources used in the
professional activities of economists. The skills of selecting adequate
terms, checking their meanings, and using them correctly in professional
speech are formed.

Topic 1.5. Typology of professional texts (scientific articles, technical
documentation, reports).

The main types of professional texts of an economic nature, their structural
and linguistic-stylistic features are analyzed. Particular attention is paid to
the role of terminology in ensuring the accuracy, logic and informativeness
of professional texts.

Pazom 3a smicmosuii mooynw 1

24

3micmosuit moodyas 2. Translation and adaptation of technical terms

Topic 2.1. Basic approaches and methods of translating professional
terminology.

The main translation approaches to reproducing English-language
economic terminology in Ukrainian are considered, in particular




equivalent, descriptive, transliteration and functional translation. The
influence of context on the choice of translation strategy is analyzed.

Topic 2.2. Lexical difficulties in translating professional texts.

The topic covers the problems of ambiguity, false friends of the translator,
terminological variability and unestablished equivalents in economic texts. | 5
Skills of critical analysis and adequate choice of translation solutions are
formed.

Topic 2.3. Using Terminology Databases and CAT Tools.

Introduction to modern digital translation tools, including terminology
databases, translation memories, and CAT systems. Their role in| 5
improving the quality, consistency, and efficiency of translation of
professional economic texts is examined.

Topic 2.4. Practical aspects of interlingual terminological
correspondence.

The topic is aimed at developing practical skills in establishing| 5
terminological correspondence between English and Ukrainian, taking into
account industry standards, context, and the communicative purpose of the
text.

Topic 2.5. Business correspondence and electronic communication in
the professional sphere.

The features of using professional English terminology in business
correspondence, electronic messages, reports and official correspondence | 5
are considered. The skills of correct and stylistically appropriate
professional communication in the economic environment are formed.

Pazom 3a smicmoeuit mooyns 2 24

Bcnoro 48

7.2. CamocTiiiHa podoTa

CamocriiiHa poOoTa CTY/IEHTIB CIPSMOBaHa Ha TMOMIMOJICHE OIMpAaI[OBAHHS
(axoBOi aHTJIIOMOBHO1T TEPMIHOJIOT1i, PO3BUTOK HABMYOK Ii aHANI3y, MEepEeKIaay Ta
MPAKTUYHOTO BUKOPUCTaHHS y TpodeciiiHii isapHOCTI Mapkerosora. Bona
nepeadagae poOOTy 3 aHTJIOMOBHHMHM JDKEPEIaMH, BU3HAYCHHS Ta Kiacudikariro
TEPMiHIB, CKJIQJJaHHSI TEMATUYHHUX TJIOCApiiB, @ TAKOXK 3aCTOCYBaHHS MpodeciitHOoT
JEeKCUKM B YCHI Ta TMCHMOBIA KOMYHIKalii, 10 crpusie G(HOpPMYyBaHHIO
npoeciitHO OPIEHTOBAHOI IHIIIOMOBHOI KOMIIETEHTHOCTI.
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HazBa Temu

K-16
TOJIUH

3micmosuit modyaw 1. Introduction to professional terminology

Topic 1.1. Concepts and features of professional terminology.

Study theoretical approaches to the concept of professional terminology
and identify its main features. Based on English-language professional
sources, they should analyze examples of terms and clarify their role in
professional communication.

Topic 1.2. Sources and methods of formation of professional terms.
Analyze the main sources of formation of professional terms and the
methods of their formation. Using examples from professional English
texts, it is necessary to identify word-formation models and types of
terms.

Topic 1.3. Classification of terms by fields of knowledge.

Study the main principles of classifying terms by fields of knowledge and
identify key terminological groups. Using examples from professional
texts, they should analyze how terminology varies across different
disciplines.

Topic 1.4. Using terminological dictionaries and glossaries.

Learn how to effectively use terminological dictionaries and glossaries
when working with professional texts. They should practice selecting
accurate equivalents of terms and compiling.

Topic 1.5. Typology of professional texts (scientific articles, technical
documentation, reports).

Students should examine the main types of professional texts, such as
scientific articles, technical documentation, and reports, to understand
their structure and language features. They should analyze examples to
identify specific terminology and stylistic conventions used in each text

type.

Pazom 3a 3micmosuii mooyne 1

36

3micmosuii mooyaw 2. Translation and adaptation of technical terms

Topic 2.1. Basic approaches and methods of translating professional
terminology.

Study the main approaches and methods for translating professional
terminology, including literal, contextual, and communicative strategies.
They should practice applying these methods to economic texts to ensure
accurate and contextually appropriate translations.

6

Topic 2.2. Lexical difficulties in translating professional texts.
Identify common lexical difficulties encountered in translating
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professional texts, such as polysemy, false friends, and term ambiguity.
They should practice resolving these challenges by analyzing examples
and selecting contextually appropriate equivalents.

Topic 2.3. Using terminology databases and CAT tools. 8
learn to use terminology databases and CAT tools to enhance accuracy
and consistency in translating professional texts. They should practice
applying these resources to economic materials to efficiently manage
terminology and translation memory.

Topic 2.4. Practical aspects of interlingual terminological 7
correspondence.

Study the principles of interlingual terminological correspondence to
understand how terms in different languages align in meaning and usage.
They should practice comparing English and Ukrainian economic terms to
ensure accurate and contextually appropriate translation.

Topic 2.5. Business correspondence and electronic communication in| 7
the professional sphere.

Examine the features and conventions of business correspondence and
electronic communication in the professional sphere. They should practice
writing and analyzing emails, letters, and messages using appropriate
terminology and formal language.

Pazom 3a 3smicmosuii mooyae 2 36

Bcroro 12

[IpumiTka: y po3paxyHKy TOAMH HAa BHKOHAHHS CaMOCTIHHOI pobOoTH
nepea0avYeHo yac Ha BUKOHAHHS 1HAMBIIYyaJbHUX 3aBJaHb Ta 3aBJaHb 32 TEMOIO.

7.3.  OpieHTOoBHA TeMaTHKA iHAMBIAyaJbHUX Ta IPYNOBUX 3aBAaHb

The Individual Research and Study Assignment (IRSA) is a component of
independent work for higher education students within the course «English for
Professional Purposes (Specialized Terminology)» and is aimed at developing
professionally oriented foreign-language competence of students of the Faculty of
Economics. Completion of the IRSA involves deepening theoretical knowledge
and acquiring practical skills in the analysis, translation, and use of English
economic terminology in professional activity.

The purpose of the assignment is to develop students’ ability to work
independently with English-language professional sources, analyze economic
terminology, provide adequate translation, and apply professional vocabulary in
oral and written communication.
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Objectives of the IRSA:
- to master the basic concepts and features of professional economic
terminology;
- to develop skills in classifying and systematizing terms;
- to improve skills in translating economic texts;
- to learn how to use terminological dictionaries, glossaries, and digital
resources;
- to develop business communication skills in English.
Indicative Topics of the IRSA:
1. The concept of professional terminology and its role in the professional activity
of an economist.
Sources of formation of English economic terminology.
Word-formation models of economic terms in the English language.
Abbreviations and acronyms in modern economic terminology.
Classification of economic terms by fields of knowledge.
Lexical and semantic features of financial terminology.
Terminological specificity of texts in management and marketing.
8. Analysis of English-language academic articles in economics (terminological
aspect).
9. Typology of professional economic texts and their linguistic features.
10. Main approaches to translating English economic terminology.
11. Lexical and stylistic difficulties in translating professional economic texts.
12. Polysemy and homonymy in economic terminology.
13.«False friends of the translator» in economic discourse.
14. The role of context in rendering the meaning of economic terms.
15. Use of terminological dictionaries and glossaries in translation practice.
16. Application of terminological databases in the translation process.
17. Use of CAT tools when working with economic texts.
18. Interlingual terminological equivalence in the field of finance and accounting.
19. Features of English-language business correspondence in economic activity.
20. Electronic communication and language standards of the modern business
environment.

NSk LD

8. METON HABYAHHSA

VY nmporeci BUBYEHHSI AUCHUIUIIHU «AHTIIMChKa (axoBa TEPMIHOJIOTIS»
3aCTOCOBYIOTHCS SIK TpaJulliiiHI METOAW HaBYaHHSA, TaK 1 IHHOBAIlIHI OCBITHI
TEXHOJIOT1i, WI0 chpsAMOBaHI Ha (opMmyBaHHS MpPOQeciiHO OPIEHTOBAHOI
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IHIIIOMOBHOT KOMIIETEHTHOCT1 3/100yBauiB BHIINOi OCBITU Ta PO3BUTOK IXHIX
AQHAJITUYHUX, KOMYHIKATUBHUX 1 IOCTITHULIBKUX YMIHb.

30kpema, BUKOPUCTOBYIOTHCS TaKi METOJY HaBUYAHHS:
- NOACHIOBANLHO-INIOCMPAmMueHuti mMemoo (BUKJIAJ HABYAJIBHOIO MaTtepiany 3
BUKOPHUCTAHHSAM IPE3EHTallll, cXeM, Ta0aullb, Bi3yasizaiii (¢axoBoi TEpMiHOJIOTIY);
- MemoO npobremHozco HasuanHs (NMPOOJIEMHI 3alUTaHHS, €BPUCTUYHI Oeciaw,
aHani3 npodeciiHuX cuTyarii);
- Memoou po36UBAlbHO20 HAa84aHHsA (IUCKYCli, KPyrJi CTOJH, JUCKYCil 13
3anpoIIeHHSIM (axiBLIB-NPAKTUKIB);
- Memoou KOJNeKmueHo20 ma 2pynogoco HaguawHs (poOOTa B MajuxX TIpylax,
00roBOpEHHS MPOOJIEM Yy 3arajiIbHOMY KOJIi, MO3KOBHM IITYPM);
- Memoou  po36UMKY  KPUMUYHO20  MucieHHs (aHali3 1 TOPIBHSHHA
TEPMIHOJIOTIYHUX OAMHUIB, pOOOTa 3 ABTEHTMUYHUMH EKOHOMIYHUMHU TEKCTaMH,
OLIIHIOBaHHS PI3HUX BAapIaHTIB MEPEKIIAY);
- iHmepakmueni memoou HasuanHs (POJILOBI Ta OB IrPH, MOJICIIOBAHHS
npodeciiiHuX KOMYHIKATUBHUX CUTYaIlll, KeMC-MeTO/);
- NPOEKMHA MexHoN02is HaguauHs (MIATOTOBKA TEPMIHOJIOTIYHUX MPOEKTIB,
CTBOPEHHS TIJ10capiiB, MPE3eHTAllls pe3yIbTaTiB JOCIIKEHb);
- iH@opmayiiHO-KOMYHIKAYiUHI ~ mexHono2ii  (BUKOPUCTAHHS  €JEKTPOHHHUX
CJIOBHHUKIB, TEPMIHOJIOT1YHUX 0a3 AaHuX, oHnaiH-maThopm, CAT-IHCTpyMEHTIB);
- camocmitiHa ma OoCHiOHuUybka poboma cmyoenmié (aHaNi3 aHTIIOMOBHHUX
(dhaxoBUX JKepe, MAr0TOBKA IHIWBIAyaTbHUX HABYAIBHO-TOCIITHUX 3aBAaHb).

3acTocyBaHHsI 3a3HAYEHUX METOJIB 3a0e3reuye IHTErpalilo TEOPETUYHUX
3HaHb 1 MPAKTUYHUX HABUYOK, MiJIBUIIYE MOTUBAIIIIO O BUBUCHHS AUCIUILIIHMA Ta
cripusie popMmyBaHHIO TIpodeciiHOi MOBHOT KOMIIETEHTHOCTI MalOyTHIX (haxiBIliB
€KOHOMIYHOTO PO ITIO.

9. POPMHA ITIOTOYHOTI'O TA INIIICYMKOBOI'O KOHTPOJIIO

[ToTounuii KOHTPOJIL 3 HABYAIBHOI IUCHHIUIIHK «AHTIIMChKa (axoBa
TEPMIHOJIOT1s» BKJIIOYAE€ TEMATUYHE OI[IHIOBAHHS Ta MOJYJIbHUI KOHTPOJIb.
TemaTnune OIIHIOBaHHS ayAHUTOPHOI Ta CaMOCTIMHOI pPOOOTH CTYJIEHTIB
3MIIACHIOETHCS HA OCHOB1 OTPUMAHUX HUMH MOTOYHHUX OIIHOK 3a YCHI Ta TUCHMOBI
BIJIMIOBIII 3 IPEAMETY, CAMOCTIITHI, IPAaKTUYHI pOOOTH.

[ToTounuii koHTponb 3a BukoHaHHsIM IHJI3 3miiicHIOETECSA BIAMOBIAHO 10
rpadiky BUKOHAHHS 3aBAaHHS.

MonaynsHUI KOHTPOJIH MPOBOAUTHCS Y MUCHMOBIH opMi.

KinbkicTs oTpuManux 0ajiB 3 KOKHOTO BUy HAaBYAIBHHUX POOIT 32 PI3HUMHU
dbopMaM# TMOTOYHOTO KOHTPOJIFO BHUCTABISETHCS CTYACHTAM Y EJICKTPOHHUU
’KypHAaJ MICII KO)KHOTO KOHTPOJIBHOTO 3aXO0y.

[TincyMKOBU KOHTPOJIb HABUAIBHOI JISUIBHOCTI CTYJICHTIB 3JIIMCHIOETHCS Y
dbopmi icnuTy, 3aBIAHHSIM SIKOTO € MEepPEeBipKa pO3YMIHHSA CTYIEHTOM MPOTrPaMHOI0O
Marepiajly B LUIOMY, JIOTIKM Ta B3a€EMO3B'SI3KIB MDK OKPEMHUMH PO3AUIaMHU,
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3IaTHOCTI TBOPUYOI'0 BUKOPHUCTAHHS HAKOMWYEHUX 3HAHb, BMIHHS (DOpMyItroBaTH
CBO€ CTaBJICHHS JI0 TIEBHOI MPOOIEMHU HABUAJIBHOI TUCIUILIIHU TOIIIO.

Cknan 3anuTaHb 3a MOIICYMKOBUM ICIIMTOM OXOIUIIOE MpOrpamMy AUCLUMIUIIHUA 1
nependayae BU3HAYEHHS PIBHA 3HAHb Ta CTYNEHS OIMAHYBaHHS CTYJIEHTaMHU
KOMIIETEHTHOCTEHN 3 HaBYaJbHOI JUCITUIUIIHH.

10. 3ACOBM OINIHIOBAHHSA PE3YJIbTATIB HABYAHHSA

[ToTounuit KOHTPOJIb 3 IUCHMILUIIHK «AHTIINChKa (haxoBa TEPMIHOJIOTISN»
BKJTFOYA€ TEMATHYHE OIIHFOBAHHS Ta MOJYJIbHHHA KOHTPOJIb. [[OTOYHMIA KOHTPOJIH
3MIHCHIOETHCS B XOJIi MOBCSKACHHOT POOOTH CTYICHTIB HAa ayJUTOPHUX 3aHATTAX
il 9ac TPOBEJCHHS NMPAKTHYHUX 3aHATh. BiH Mae 3a METy MepeBipUTH PIBCHb
3aCBOEHHS MaTepianay Ta MiArOTOBKH JI0 BUKOHAHHS KOHKPETHOTO 3aBAaHHS.

dopMaMy TEeMaTHUYHOTO OLIHIOBAHHS ayJWTOPHOI Ta CaMOCTIMHOI poOoTH
CTYJICHTIB MOX€ OyTH yCHE ONUTYBaHHs (1HIUBIAYyalibHE, PPOHTANIbHE), YATAHHS,
nepeksiaj Ta BIAMOBIAI HA MMUTAHHS IO TEKCTIB, BAKOHAHHS 3aBJlaHb 3 ay/1I0BaHHS,
HaAITMCaHHS JINCTiB/€MEIITIB, BAKOHAHHS TECTOBUX 3aBAaHb. MOIyJIbHUIA KOHTPOJIb
nepeadavae MepeBipKy, OMIHKY 1 KOPEKIII0 3aCBOEHHS CUCTEMHHUX 3HaHb, YMIHb 1
HaBUYOK. MOAYJIbHUH KOHTPOJIb 3HAHb CTYJCHTIB 3IIHCHIOETBCS — IICIIA
3aBEpIICHHS BUBYCHHS HABYAJIBHOI'O MaTepially KOXXHOTO Moayns y dopmi
MOAYJIBbHOI KOHTPOJIbHOT pOOOTH, sKa TPOBOAUTHCS y KOMOiIHOBaHiM ¢opmi y
BUTJISAJII BAKOHAHHS TECTOBHX Ta MUCHMOBHUX 3aBJaHb PI3HOTO THUITY.

JIo MOIynBbHOTO KOHTPOJIO CTYACHT JIOMYCKAETHCS HE3AIEKHO BiJ
pe3yIbTaTIB MOTOYHOT'O KOHTPOJI. KUTBKICTh OTpUMaHUX OaiB 3 KOKHOTO BHIY
HaBYAJIBHUX POOIT 3a PI3HUMHU (HOpPMAMHU TOTOYHOT'O KOHTPOIIO BHUCTABIISAETHCS
CTyJI€HTaM Yy €JEKTPOHHHUM >KypHald TICIAS KOXKHOTO KOHTPOJBHOTO 3aXOIy.
[TircyMKoBUI KOHTPOJIb 3HAHb CTYJCHTIB 3aCTOCOBYETHCS IS IEPEBIPKHU
YCHIIITHOCTI CTYJIEHTIB Ha OKPEMHX 3aBEPIICHUX eTanax HaBYaHHS 1 3MIMCHIOETHCS
y (opmax cemectpoBoro KoHTposmto (icmut). Icmut mpoBomuThbes y dopmi
KOMII’ IOTEPHOTO T€CTYBaHHSI.

11. KPUTEPII OLIIHIOBAHHSI PE3YJIbTATIB HABUAHHSA

OrintoBaHHS 37100yBaviB OCBITH 3/1HCHIOETHCS 32 pe3yabTaTaMU MOTOYHOTO
(mpaKkTUYHI 3aHATTS, CaMOCTiHHA po0oTa) Ta pyOIKHOTO (MOIYIHHOTO) KOHTPOJIIB
3a JIecITHOATBHOIO IIKAJIOK0 — «1», «2», «3», «4» ... «10».

1 Gan omiHIOBaHHS (3 3a0KPYIVICHHSM IO IIioro umcia) Bignosimae 10 %
MPaBWIBHUX TBEPKEHb Y pasi yCHOI BiAMOBIii, BIAMOBIIEH y TECTi, BUKOHAHHUX
3aB/IaHb TOIIO.

banu 3 MOIynbHOTO KOHTPOJIO HAPAXOBYIOTHCS 32 BHUKOHAHHS MOIYJIBHOI
KOHTPOJIbHOT pOOOTH.

Biacythicte cTynenTa Ha 3aHATTI («HO») Yy pPO3paxyHKy CEPEeAHBOTO
apudmetrunoro 3HaueHHs (CA3) npuiiMaerbest sk «0y.

VY xinii cemectpy obumncitoerbes CA3 BCiX OTpUMaHKMX 3100yBauye€M BHIIOL
OCBITH OIIIHOK 3 HACTYITHUM TE€PEBEACHHIM MOro y 0aiu 3a GopmyJior:
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BIIK = CA3xk,

ne BIIK — 6anu 3 mOTOYHOT0 KOHTPOJIIO;

CA3 — cepenHe apuMeTHUYHE 3HAYEHHS YCIX OTPUMAaHUX CTYAEHTOM
OIIIHOK;

K — koedimieHT a1 MEBHOrO0 BUAY KOHTPONI (TPAaKTUYHI 3aHATTS,
caMmocTiiiHa po6oTa — «3», MOAYIBHUI KOHTPOJb — «1» A popMHU MiICYMKOBOTO
KOHTPOJIIO «eK3aMeH» Ta «4» Mg POpMU MIACYMKOBOTO KOHTPOIIO «3aTIK»).

Pe3ynbTaTi moTOYHOTO OIlIHIOBaHHS 37100yBava (3a 10-0anbHOIO IIKAIOH0)
BUCTaBIIAIOTbCS B  eleKTpoHHuM xkypHan ACY BHAY 1 aBTomaruuno
nepeBoAsaThea y 100-06anpHy 1IKamy BIAMOBIAHO A0 PO3MOAUTY OajiB 3a OKpemi
BUJIU POOIT.

IIIkajia OUiHIOBAHHA YCHIIIHOCTI 3100yBaYiB BHLIOI OCBITH

3a 100- 3a mIKajaoro 3a HaAIIOHAJIBLHOIO IIKAJIOI0
0abHOIO ECTS [cniut 3aUTIK
IIKAJIO0
90-100 A Bigminno
82-89 B obpe
75-81 C
64-74 D 3a10BUILHO 3apaxoBaHO
60-63 E
35-59 FX HesanoBinpHO (HE3apaxoBaHO) 3 MOKIIUBICTIO
MOBTOPHOTO CKJIaIaHHS
1-34 F HesanoBinsHo (HE3apaxoBaHO) 3 000B’ I3KOBUM
MOBTOPHUM BUBUYEHHSIM

Po3noain 6aJiB, o NpuCcBOETHCS 3100yBaYaM BHUIIOI OCBiTH 3a
MiICYMKOBOI0 KOHTPOII0 «lcmuty

MaxkcumanbHO [Ipaktnuni | Camocriiina | MopaynbHui [TincymkoBuii | 3aranbHHIA
MOJKJIUBA 3aHATTA poboTta KOHTPOJIb KOHTPOJIb 0an
KUIBKICTH 0aJiB,
Ko Gopma
MiZCYMKOBOTO
KOHTPOJTIO

Icnut 30 30 10 30 100

12. MTEPEJIK HAOYHHUX TA TEXHIYHUX 3ACOBIB HABYAHHS

Haouni 3acobu:

Academic Articles &amp; Journals:

Harvard Business Review — Articles on leadership communication and
professional writing.
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Journal of Business Communication — Research on business interactions and
corporate messaging.

Forbes &amp; Inc. Magazine — Insights into business etiquette and
negotiation tactics.

Online Resources &amp; Websites:

Purdue Online Writing Lab (OWL) — Guides on professional writing and
email etiquette. URL.: https://owl.purdue.edu

MindTools — Tips on effective communication in business. URL:
https://www.mindtools.com

TED Talks on Business Communication — Inspiring speeches on public
speaking and persuasion. URL.: https://www.ted.com.

Texniuni 3acobu: MynbTUMENIMHUNA mMpoekTop Sony, komitorep AMD

Sempron, akyctuyHa cuctema Phonic Radio microfon Voto-HDW-606.
Komm’rorepuuii kiac: poyrep, komn torepu AMD F4-3300 2/ XDDR2048 MB

500 Gb, 8 mr., monitropu TFT 19" Philips, komm’totepu Intel 500 Gb, 5 wr.,
monitTopu TFT 19" Philips.

Ilpozpamne 3a6e3neuenna: MS Windows, MS Office (Acces, Word, Excel,
Power Point, MS Project), Firefox.

Cucmemu oucmanuiunozo nasuanna: Moodle (teach.btsau.net.ua), Zoom,
Safe Exam Browser mist mpoBeieHHS ICTIUTIB.


https://owl.purdue.edu/
https://www.mindtools.com/
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limited, 2014, 176 pages.
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Cambridge University Press — 240p.

8. Mark Tulip, Louise Green, Richard Nicholas. Heads Up: Student
Book 2: Spoken English for Business. Surrey: Delta Publishing, 2015. 104 p.
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Cambridge University Press, 178.
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Cambridge University Press, 2016. 169 p.
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