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ITocapna: 3aBigyBau kadeapu pomaHo-repMaHchbkoi (isosorii Ta
nepeKaay, JOUeHT

HaykoBuii cTyniHb: KaHAMIAT NE1aroriyHuX HayK

PoGoue micue: HaByanpHuil Kopryc Ne 3 (OynbBap
Onexkcanpiiicekuit, 96), 205 ay.

E-mail: victoria_ignatenko@btsau.edu.ua

3B's130K 3 BHKJIaJa4yeM: BiNOBIIHO 10 rpadiky KOHCYJIbTAIH

Onuc TMCHUILIIHA

Kypc crpsiMmoBaHMiI Ha PO3BUTOK MPAaKTUYHUX HABUYOK YCHOI Ta
MMCBMOBOi KOMYHIKallli aHIIIMCbKOI0 MOBOIO B Oi3HEC-CEpeOBUIII.
[Iporpama OXOIJIIOE OCHOBM [IJOBOTO CIIJIKYBAaHHS, CTBOPEHHS
npodeciiiHol  OKyYMEHTallii, BEJIEHHS NeperoBopiB, €QEKTUBHY
MPE3eHTAIlll0 Ta MDKKYJIbTYpHY KoMyHikamito. OcobnuBa yBara
MPUAUISETHCS Cy4JaCHUM TEHIEHIISM y cepl nudpoBoi KOMyHIKaIii
Ta BIUTUBY TNo0aiizanii Ha Gi3HecC-CIiIKyBaHHS.

IMepeaymoBu aiist
BUBYECHHS TUCHHUILIIHHA

BuBueHHs nuctMIUIiHK 0a3yeThcsi Ha 3HAHHAX TAKUX JUCLUIUIH SIK:
«IHo3emHa MoBa (3a mpodeciiHUM CHpSIMYBaHHSM)», «AHIiichbKa
(axoBa TEPMIHOJIOTis.

MeTa BUBYCHHSA
TUCHHUILIIHHA

Buuennss mucuuruniam «YCHI Ta THCBMOBI KOMYHIKaIi (aHTII.
MOBOIO)», CIIPSIMOBaHE Ha MOTIMOJIEHUI PO3BUTOK HAaBHUYOK YCHOI Ta
MMCbMOBOI KOMYHIKAIIi1 aHTJIIHCHKOI0 MOBOIO Y JIIJIOBOMY CEPEIOBHIIIL.
Kypc ¢opmye 3matHicTh e(pEeKTUBHO BECTH IMEPETOBOPHU, CKIAAATU
npodeciiiHy TOKyMEHTallil0, CTBOPIOBAaTH MapKETHHIOBI Ta Oi3Hec-
TEKCTH, @ TaKOX BHUKOPHCTOBYBAaTH BIANOBIAHY CIIEIiaJli30BaHy
TEPMIHOJIOT110 Y MpOodeCIHNX 1 MDKHAPOIHUX KOMYHIKAIISX.




dopMaT IMCUMILTIHA

Jis nenHoi ¢hopMu HaBYaHHS TUCIUILTIHA BUKIAJAETHCS B OUHOMY
(dhopmarti 13 3aCTOCYBaHHSAM MYJbTUMEIIMHNX 3ac001B. 32 HEOOXITHOCTI
(immuBigyaneHi  rpadiku, JAWCTaHLIWHE  HABYaHHA)  MOXYTh
BHKOpHCTOBYBaTUCh  Iathopmu  Moodle, ZOOM. dopmar
BUKJIQ/IAHHS TUCIUILUTIHY € 3MIIIAHAM: TIO€THAHHS TPAAUIIHHIX (HOopM
HABYaHHS 3 €JICMEHTaMH JMCTAHI[ITHOTO HAaBYaHHSI.

KoMmnerenTHOCTI
BiIMOBiTHO 10
Crangaprty BMIIOI
OCBiTH 3i criemiaJbHOCTI
075 MapkeTuHr

(DS MapkeTuHr)

3K2. 3patHicTh 30epiraTd Ta MPUMHOXKYBATH MOpPaJIbHI, KYJBTYpHI,
HAyKOBI LIHHOCTI 1 JOCSTHEHHS CYCHUIBCTBA HAa OCHOBI PO3YMIHHSA
icTOpii Ta 3aKOHOMIPHOCTEH PO3BUTKY IPEIMETHOI 00J1acTi, ii MicIs y
3arajipHill CUCTeMi 3HaHb MPO MPHUPOIY 1 CYCHUIBCTBO Ta Y PO3BUTKY
CYCITUIBCTBA, TEXHIKU 1 TEXHOJIOT1H, BUKOPUCTOBYBATH Pi3HI BUAM Ta
dbopMu pyxoBOi aKTUBHOCTI JJII aKTUBHOTO BIIIIOYMHKY Ta BEICHHS
3II0POBOT'O CIIOCOOY JKUTTSL.

3K4. 3naTHiCTh BUMTHUCS 1 OBOJIOAIBATH CyYaCHUMH 3HAHHSMHU.

3K7. 3naTHicTh 3aCTOCOBYBATH 3HAHHS Y MPAKTUYHUX CUTYaIISX.
3K10. 3naTHiCTh CHIKYBaTHCS 1HO3EMHOIO MOBOIO.

3K13. 3gaTHicTh MpairoBaT B MXKHAPOIHOMY KOHTEKCTI.

3K14. 31aTHiCTh AiATH COLIAILHO BIANOBIJAILHO Ta CBIIOMO.

CK1. 3pgaTHiCTh JOTIYHO 1 TOCIIZOBHO BIATBOPIOBATH OTPHUMaHI
3HAHHS MTPEJIMETHOT 00JIACTI MAPKCTHHTY.

CKS5. 3patHiCTP KOPEKTHO 3aCTOCOBYBAaTH METOAM, NPUHOMU Ta
IHCTPYMEHTH MapKETHHTY.

CK13. 3partHicTs IUIaHYBaHHA 1 TPOBAHKCHHS e€QEKTUBHOT
MapKETUHTOBOI  MiSTIBHOCTI ~ PUHKOBOrO  cy0’eKTa B KpOC-
(GYHKIIIOHATEHOMY PO3pi3i.

CK14. 3paTHICTP TpPONMOHYBAaTH BJIOCKOHAJEHHS MI0A0 (YHKIIIHI
MapKEeTUHIOBOi JisIbHOCTI.

OuikyBaHi pe3yJbTaTH
HABYAHHS

P12. BusBnsTH HaBUYKM CAMOCTIHHOI POOOTH, THYYKOTO MHCICHHS,
BIJIKpUTOCTI JJO HOBUX 3HAaHb, OYTH KPUTUUHUM 1 CAMOKPUTUYHUM.
P15. [isaTu comiankHO BIiAMOBiJATbHO Ta TPOMAJICHKO CBIIOMO Ha
OCHOBI €THYHHUX IPHHIUIIB MapKETHHTY, TIOBaru 10 KYJIbTYPHOTO
PI3HOMAHITTS Ta ILIHHOCTEH TI'POMAJSHCHKOIO CYCIiIbCTBA 3
JOTPUMAaHHSM IpaB 1 cBOOOJ 0COOUCTOCTI.

P16. BiamoBimatu BuMOram, SKi BHCYBAaIOTBCA JO CY4acCHOTO
MapKeToyiora, IiJBUIIYBaTH piBeHb ocobucroi mpodeciitHoi
MHIITOTOBKHU.

P17. JlemoHCTpyBaTM HaBMYKHM MHMCBMOBOi Ta YCHOI mpodeciiiHoi
KOMYHIKAI[i AepKaBHOIO ¥ 1HO3€MHOIO MOBaMH, a TaK0X HaJIEXKHOTO
BUKOPUCTaHHA POoQeCiifHOT TepMiHOJIOTII.

Crpykrypa Kypcy

Content Module 1. Advanced Marketing Discourse Analysis
Topic 1.1. Critical Analysis of Marketing Texts
Topic 1.2. Semantic and Pragmatic Features in Marketing
Communication
Topic 1.3. Persuasive and Promotional Language Techniques
Topic 1.4. Cross-Channel Consistency in Brand Communication

Content Module 2. Strategic Written Communication in Marketing
Topic 2.1. Designing Marketing Reports and Business Proposals
Topic 2.2. Advanced Email and Corporate Correspondence Strategies
Topic 2.3. Marketing Copywriting and Content Creation

Topic 2.4. Translation and Localization of Marketing Texts




Content Module 3. Advanced Oral Communication and
Negotiation
Topic 3.1. High-Level Presentation Skills for Marketing Leaders
Topic 3.2. Persuasive Negotiation Techniques in B2B and B2C
Contexts
Topic 3.3. Storytelling and Branding in Oral Communication
Topic 3.4. Managing Cross-Cultural Communication in Marketing

Content Module 4. Digital and Integrated Marketing
Communication

Topic 4.1. Social Media and Influencer Communication Strategies
Topic 4.2. Integrated Marketing Campaign Planning and Execution
Topic 4.3. Data-Driven Communication: Analytics and Consumer
Insights
Topic 4.4. Capstone Projects: Developing a Full Marketing
Communication Strategy

MeTOIII/I HaBYaHHA

OCHOBHUM METO/IOM HaBYaHHS Ha Kypci «YCHI Ta IHCbMOBI
KOMYHIKaIlii (aHTJI. MOBOIO)» € KOMYHIKATUBHUH MIJX1]l, AKHI BKIIOYA€E
COLIIOKYJIBTYPHUH 1 KOTHITMBHUI KOMITOHEHTH Ta pealli3yeTbcs B
KOHTEKCTI «I1aIoTy KyJIbTyp» y mpodeciiitiii chepi MapKeTUHTY.

st opranizaimii OCBITHBOTO TPOIECY BUKOPUCTOBYIOTHCS CyYacHi
METOAM aKTHBHOIO HaBYaHHA. 30KpeMa, IiJl 4ac NPAaKTUYHUX 3aHSTh
3aCTOCOBYETHCS IPUHIUIT IEPEBEPHYTOTO HABYAHHS 3 BUKOPHCTAHHIM
ocBiTHBOI mathopmu Moodle, sika MicTUTh yci HeoOXiAHI MaTepiaau
JUTSL 32JI0BOJICHHS Mi3HABAJIBHUX 1 HABYAIBHUX MOTPEO CTYNEHTIB MpH
HIATOTOBII 10 3aHATh.

3aBAsIKM Takiil oprasizaiii OCBITHBOIO MPOIECY CTYAEHTHU aKTHBHO
3aJ]y4aloThCsl 10 IHTEPAaKTUBHUX (OPM POOOTH, 30KpeMa MO3KOBOI'O
HITYypMYy, e0aTiB Ta 0OroBOpeHHs MpoQeciiiHuX KeHCiB, 10 CHpuse
PO3BUTKY aHAJITHYHOIO MHCIEHHS, MOBHOI KOMIIETEHIIIi Ta BMIHHS
apryMEHTYBaTH BJIACHY IyMKY Yy cepi MapKETHHTY.

OxpiM 1BOro, Ha MPAKTHUYHUX 3aHATTSIX LIMPOKO 3aCTOCOBYIOTHCS
ITpOBI Ta KOJIEKTMBHI TEXHOJIOT1i HaBYaHHS, 30KpeMa pOJIbOBI IIpH,
JIIOBI TP Ta CUMYIAIIT MAPKETUHTOBUX KOMYHIKAIliH, 0 TO3BOJISE
e(eKTUBHO BIANpAIbOBYBaTH YCHI Ta TMHCbMOBI HaBUYKH Y
npodeciiiHUX CUTYaIlisIX.

ITosiTuka

Monituka moao akajaeMiyHOI J00POYECHOCTi: OUIKYETHCS, IO
MUCBMOBI ~ POOOTH  CTyIEeHTIB  OyayTb  iX  OpHUriHaJIBHUMH
JOCITIDKEHHSAMH YU MIpKYBaHHSIMHU. BUSBIEHHS O3HaK akaJIeMidyHOl
HE00pOYEeCHOCTI B MUCBMOBIH pOOOTI CTyAeHTa (CHHMCYBaHHA,
BIJICYTHICTh TIOCWJIaHb Ha BHKOPHUCTaHI JiKepena, QaOpukaris,
¢anbcudikanis, obMaH) € miACTaBoO s 11 He3apaxyBaHHs
BuKiagaueM. [lonmokeHHS TmTpo akameMiuHy JOOpOYECHICTh Y
binouepkiBCbKOMY ~ HAI[lOHAIBHOMY  arpapHoOMy  YHIBEpCHUTETI
po3wmileHe Ha caiiTi yHiBepcuTety https://cutt.ly/aR130nU

IogiTnka mOa0 BiABiTYBaHHA 3aHATH: OYIKYETHCS, IO CTYIEHTH
BIJIBIJIAIOTh yCl1 JIEKUIi 1 MPaKkTU4Hi 3aHATTS Kypcy. CTyleHTH MaroTh
iHhopMyBaTH BHKIJIaJaya PO HEMOXJIMBICTH BIIBIIATH 3aHATTA. 3a
00’ €KTUBHUX IPUYNH HaBYaHHS MOKE B110yBaTHCh B OH-JIAH PEXKUMI.
IMosituka moOA0 AeMvIaiiHIB |1 MepecKJIaJaHHA: CTYACHTH MaroTh
JTOTPUMYBATHUCS TEPMiHIB BUKOHAHHS YCIX BUIIB POOIT.

IMojiTnka 1010 BMKOHAHHSA 3aBJAaHb: IO3UTHUBHO OLIHIOETHCS
BI/IMOB1TAJIbHICTh, CTAPAHHICTh, KPEATHBHICTD.



https://cutt.ly/aR13OnU

PexomennoBani
aaxepesia ingopmauii

Books
1. Carnegie, D. How to Win Friends and Influence People — A classic
guide to interpersonal communication.
2. Tracy, B. Speak to Win: How to Present with Power in Any Situation
— A book on effective public speaking and negotiation skills.
3. Guffey, M. E., & Loewy, D. Business Communication: Process and
Product — A comprehensive guide to modern business communication.
4. Locker, K. O., & Kienzler, D. S. Business and Administrative
Communication — Covers writing strategies and workplace
communication.
5. McLean, S. Business Communication for Success — A free online
textbook with practical insights on business writing and speaking.

Academic Articles & Journals
1. Harvard Business Review — Articles on leadership communication
and professional writing.
2. Journal of Business Communication — Research on business
interactions and corporate messaging.
3. Forbes & Inc. Magazine — Insights into business etiquette and
negotiation tactics.

Online Resources & Websites
1. Purdue Online Writing Lab (OWL) — Guides on professional writing
and email etiquette (https://owl.purdue.edu).
2. MindTools — Tips on effective communication in business
(https://www.mindtools.com).
3. TED Talks on Business Communication — Inspiring speeches on public
speaking and persuasion (https://www.ted.com).



https://www.mindtools.com/
https://www.ted.com/




